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O-TA PRECISION INDUSTRY CO ., LTD.
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Ganzhou factory
LFEAH

Company Profile s

e Founded : 1988. July

» Capital : NT$ 838 Millions

e Chairman: Lee Kung-Wen,

* Vice Chairman : Bill Lin

» (General Manager : Justin Hsu

e Main Business : O-TA Golf Group S Gl Gremp
\/ GOIf Head/Shaft/CIUb assembly s Hmz}l’:;ﬁl:actory L0 Taiwan Head Office
v’ Carbon Bike > AR
s S

v’ Stainless Steel Hardwares
v" Creative Design of Stainless Steel

» Top 1000 Taiwan Listed company (Common Wealth Magazine)
* Top 5000 Outperformed Enterprise in Taiwan by CRIF

« Listing date : Feb. 9, 2000 (stock symbol :8924)

» Company Location : Ping-Tung Industrial Zone, Taiwan

» China Factories : Ganzhou, Jiangxi ; VGT Composite: Guangdong, Huizhou
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O-TA PRECISION INDUSTRY CO ., LTD.

O-TA History r g

— Located in Gan-zhou City,
Taiwan HQ since 1988 o OTC#8924 listed in 2000 IX factory 2011-now
o The 24th of the top 100 Asian companies
ranking on US Business Week in 2006
-" » Carbon bike brand VOLANDO created in g
August, 2009
» VOLANDO won Taiwan Excellence
Awards (17 models) in consecutive
year2009~2020
o US GOLF DIGEST HOT LIST 2020 of
Gold and Silver Clubs made by OTA
comerﬁ?ﬁq ﬁ'* @
sneen reddotdesignaward {43488, 2019~Automation Progress on Operation

2003Composite Business
(Inda& Dia Composite)

L 'R

Ny 2011 Factory in JX ALLTAS: S s 2020_Inda = Vanguz
()

o 2012/2/18: VOLANDO boutique bike store opened!

e 2011: won the”Taiwan Top 100 brands”Award & The 1st National Industrial Innovation
Award — “Excellent Performing Innovative Enterprise”

» 2013,2015,2017,2018 : German Red Dot Design Award (Concept Design)

o 2014: Grade A+ listed Company information disclosure

[ ]

Head Quarter in

Taiwan

Founded in 1988 _ : =
Located in Ping-Tung County Q] c
Launched the casting titanium woods
in 1995 Design * R&D -~ Sales *
Administration

Capital : NT$ 838 Millions

2015: ALLTAS Stainless Steel Faucet Brand developed

2016: ALLTAS was the first brand certified in compliance with the CNS8088 related
faucet regulations by Standard of Metrology and Inspection Bureau, Ministry of
Economic Affairs

o 2019 Product Automation Polishing successfully introduced into
production.

» 2020 Inda Composite was closed and liquidated. VGT Composite

Technology succeeded to the business.

n Dlstrlct

o o o e
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O-TA PRECISION INDUSTRY CO ., LTD. &

O-TA Division

From Core technology expansion to continuous Innovation

New Composite

Innovation : i/
unit/ ' Create
. values for
boutique/ customers!

Water ware design

ALLTAS

{Design[(Manufacture)Service]}
OEM —- ODM — IDM
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FHIEYZE B Our Customers

Offer variety of services (OEM/ODM/IDM) - co-design with customers - output innovative products !

PARSONS XTREME GOLF

[ ST P v o -

MA » BRIDGESTONE -~ MITSUBISHI
AMAHA » YONEX » KASCO * AKIRA

'0‘ MITSUBISHI
CHEMICAL

@ HYWM

ripGesTone
GOLF

o'¢’ YONEX.

bz 2535%5 | B YAMAHA
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O-TA PRECISION INDUSTRY CO . LTD. G

O-TA provides the Best Service for Our Customer!
Advantages of O-TA

*Continuelly create high value products to be irreplaceable on the market!
Customer-oriented - offering “custom’one
stop shopping’’service!

Serving multiple customers with fliexibility!

Design &
v'Flexible EPS rapid production system. " ike Service.

. - . . . Industry
v'Providing custom production line/floor/buildingOne Culture
I Sports &Creati

StOp S 10pp|ng Technology Aesrcfwaetli?:g

» Custom service of golf heads, shafts, and & Culture Design

assembled clubs with strong R&D capability. Creation

Precision
casting core
technique

v'Strong R&D Team

v'Customers comfortably place orders to O-TA!
I



It e Product Technology Development
(Golf Head— Composite Sports Equipment—Creative Product)

Year 1973 Year 1990 Year 1993 Year 2003 ~ 2009 ~ 2015 Year 2018 ~ 2021

v Traditional Casting

Ti plate applied on head and got hit

v Forge Ti Wood launched, and replaced on
Wood market
v Cast-Forge combined I |
v Innovation period of material, construction, Ex. 1# wood ZHTIiE2EHK -
and manufacturing process Fairway EW-Ni 77 A 1555
v Joint Venture with Mitsubishi Rayon in Composite Mat¢rial
v' Carbon Composite Material combined with Ti and Stairiless Steel Bike brand (VOLANDO) - SS Faucet
in one head (ALLTAS) - Creative Design...
v' Extend the composite technology from golf head to bike
v" Develop Creative Businesses :Stainless Steel Boutique Faucets, creativeldesign.... = e ol

v" Innovative Products = replace metal-dominated products Head




Z mg;:ulation for COR Advanced R&D ~CAE

O Computer Aided Engineering (CAE) on Golf Head

. COR Simulation

LS-DYNA USER INPUT .
Time = Fringe Levels

Contours of Maximum Principal Stress
mln:H,La\;aelrem# 1 1000e200
max=0, at elem# 1 0.000e+00 _|
R . 0.000e+00 _
Simulation for Stress  owe_
0.000e+00
0.000e+00 _
0.000+00 _
0.000e+00 _
0.000e+00
0.000e+00 _ TR . ) €
ot LB I P Quality of Swing: T9 % (Good)
v _ Segment 21 15. 34" inside
iStress Simulation _ ol sgment 3:  0.14" inside

Segment 4 13.17" out=ide

tion for Vibration

<Vibration Simulation
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O-TA PRECISION INDUSTRY CO ., LTD.

GolfDigest

HOT LIST
GOLD

2021

Callaway Epic Max/Max L5/Speed

GolfDigest

HOT LIST
GOLD

2021

Ping G425 Max/SFT/LST

Golf
HOT LIST

GolfDigest

HOT LIST
GOLD

2021

Cobra Radspeed/XB/XD

GolfDigest

HOT LIST
GOLD

2021

Srixon ZX7/ZX5

Three of nine gold medal drivers are made by O-TA

GolfDigest : GolfDigest

HOT LIST i HOT LIST
GOLD ' / GOLD

2021 2021

Mizuno ST-Z/5T-X PXG 081 X Proto/08MN X+ Proto

GolfDigest 3 GolfDigest

HOT LIST HOT LIST
BOLD ’ BOLD

2021 2021

TaylorMade Sim2/Sim2 Max,/Sim2 Max+D Titleist TSi3/TSi2
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lLLJJ O-TA PRECISION INDUSTRY CO ., LTD.

[REFITETA, JPX 921 HOT METALTA  v—&I % !

https://www.mizuno.jp/golf/news/players/2020/20201005.aspx
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Y O-TA PRECISION INDUSTRY CO ., LTD.

Long-Term Competitive Advantages to outperform others

Jiangxi Factory (Ganzhou, J1ian’g

ology Control - Process Enhancement / Practicability * Automation * Technology * Eﬁiciéncy' '
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Cultivating Jiangxi O-TA_Ganzhou- already built
long-term competition advantages

 Stable Human Resource
= [ntegrated Surrounding Supply Chain

Including plating area without hazardous waste

* Enterprise Privilege under China Policy :

v" Reduce the impact of US-China trade war on exporting companies (ex. Ganzhou
Enterprise Income Tax 15%, Export Rebate rate, Social Security Payment...etc.)

= [Focus on Cost & Technology Management
oy
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Smart Automation Performance

 Polishing Automation

e Automation of Dipping * Cutting * Gating * Welding *
Polishing ~ Painting...
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Operational Performance
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Graphl : Consolidated Income Statement

Unit ;: NT thousand dollars

operations (dollar)

2021-Q1 % 2020-Q1 % $12020-Q1LEBEE | 2020-Q4 % $12020-Q4th B = R
Operating Revenue 1,421,662 100.0% 725294 100.0% 696,368  96.0% 1,226,892 100.0% 194,770 15.9%
Operating Cost 079,826  68.9% 573,683 79.1% 406,143 70.8% 931489  75.9% 48337  5.2%
Gross Margin 441,836 31.1% 151,611 20.9% 290,225 191.4% 295403 24.1%| 146433 49.6%
Operating Expenses 96,802  6.8% 75007 10.3% 21,885  29.2% 96,491  7.9% 401 0.4%
Operating Income 344,944 24.3% 76,604  10.6%| 268,340 350.3% 198,912  16.2%| 146,032 73.4%
(')’;‘;‘i’:tfo‘;’;co”“”“ed 327,093 23.0% 85,697 11.8%| 241,396 281.7% 156,008  12.7% 171,085 109.7%
Income on
discontinued 3718  -03%  -98433 -13.6% 94,715  96% 3,968  -0.3% 250 6%
operations
Net Income 323375 22.7%  -12,736  -1.8%| 336,111 2,639.1% 152,040 12.4%| 171,335 112.7%
ffgg;tco"”come 325197  22.9% 35,496  4.9% 289,701 816.2% 153,984  12.6% 171,213 111.2%
fgei;’tri‘o‘::s“(tég‘ﬁji) 3.90 1.02 2.88 1.87 2.03
EPS on discontinued 0.02 10.60 0.58 0.03 0.01

Earning Per Share

3.88

0.42

3.46

1.84

2.04

I(dollar) I
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O-TA PRECISION INDUSTRY CO . LTD. G

Graph2 : Operating Revenue VS Net Income

Unit : NT thousand dollars
BRI A 2N pEE |
1,500,000 Operating Revenue Net Income 1,421,662
1,226,892
1,156,118
1,043,137
1,000,000 904,553
773.037 837,665 255 294 824,812
500,000 5
2 D4 2 24 | -
08340 1062303 5 3 123580 1 :
0 (128686
2019-Q1 2019-Q2 2019-Q3 2019-Q4 2020-Q1 2020-Q2 2020-Q3 2020-Q4 2021-Q1
(500,000)

—
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Graph3 : Gross Margin VS Profit Margin
40% Gross Margin Profit Margin 31.1%

28.8% 290.4% 28.9%

0

P aaa% 19.0% 20 9/%/ < 22.7%
. 0 . . 0

0% 20.5% 19.8% 18.6%

5 15.0%
- 8%

10% 8.1%

0% '
2019-Q1 2019-Q2 2019-Q3 2019-Q4 2020-Q1 2020-Q2 2020-Q3 2020-Q4 2021-Q1

-10%




LR 442 Tor100
AHRE T ERG AT I g7

O-TA PRECISION INDUSTRY CO . LTD. &3

Graph4 : Earing Per Share

4 3.88
Unit : NT dollars e FTBR(TT)
EPS
2
0
2019-Q1 2019-Q2 2019-Q3 2019-Q4 2020-Q1 2020-Q2 2020-Q3 2020-Q4 2021-Q1
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Graph5 : 2017-2021 EPS and Dividends

Unit : NT dollars 10.00 450%
9.00 8.74 400% 400%
8.00 350%
288 250%
4.00 2002/0
3.00 1507%
2.00 1.2 100%
1.00 0.3 50%
0.00 J O%
106FE 107 E 108FE 1094
W EREREEROT) 8.74 1 0.3 2 5.81 6.5
EPS(dollar)
R ERA 7K (T) 3.4 1.2 3.8 5
The Next-Year Dividend(Dollar)
— R EEY% 39% 400% 65% 17%

Payout Ratio% . . . i . i i i
Remark 1. discontinued operations in 2017 ; Remark 2: Non-operating Profit (0.15 billion) in 2018
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Industry Overview

e Health topics Iincrease business opportunities

» According to international Plunkett Research statistics - global sports and leisure business opportunities
value around 1.5 trillion USD per year ° Sports prevail.
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Golf Industry Status

= Post-epidemic life style change !Go Go golfing!

Public Transportation Personal Transportation

v’ GOLF is a safe ourdoor activity
v According to the NGF statistics -

the construction of golf population

changed in the second quarter of 2020.

= Back to the growing trend & benign competitiveness

= Golf Back to Olympic Games - Demand Increase

: _ . _ _ _ ERIOR R R ElIE S
= Product in custom differentiation, light weight, and small-volume with

variety to satisfy customers’needs
= New products with short life cycles ~ Brand customers launch in

different time.



cammezsmnenst @ The construction of golf population changes

= Base on NGF research, junior golfers swells (age 6~17) by 20% in Q2, about 3
millions (2.5 millions in 2Q19)

= [n the past the inflow of new golfers (youths) will be offset by the outflow (elders).
As Coronavirus rages on, Golf is a safe and healthy outdoor activity. It could

New faces on the course: Projecting significant jumps in
junior (and overall beginner) participation

Based on NGF research at the midway point of the year, there's evidence the number of junior golfers (ages 6-17) could swell
by as much as 20% this year. With approximately 2.5 million Kids having teed it up on a golf course last year, that's a potential
Covid-related bump of half a million junior golfers by year's end.

IT we had used the first guarter of 2020 (January, February and March) as any indication, we'd have seen no real chamge in
the junior ranks, as the numbers were relatively normal. But in Q2, the nse has been significant from a directional standpoint.

It makes sense, with golf celebrated as a safe and healthy outdoor activity for all ages as the coronavirus rages on. With
many youth sports on hold or slowly coming back, and families seeking activities they can do together, especially as schools
were out, golf has emerged as a terrific alternative. Our data also suggests that these newbies may actually be a little bit
younger than usual, with an increase in the number of girls and about the same racial/ethnic diversity (~25% non-Caucasian)
that we're now accustomed to seeing among the junior set.

The number of overall beginning and returning golfers during the Q2 stretch appears equally significant — both about 20%
higher than in recent years.

The guestion, as always, is whether the industry will be able to convert these golfers into commitied customers. That will
depend on the experience they have at the golf course, which can no doubt be managed in a way that enhances satisfaction,
fosters loyalty and improves retention.

Bear in mind, this inflow of new golfers will be offset, to some extent, by a natural churn that occurs every year. This may end
up even more pronounced in 2020 due to Covid, as some golfers will elect not to play this year because of financial hardship
or health and safety concems.
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O-TA PRECISION INDUSTRY CO ., LTD.

. O0FROERITHHFRELRITLIHBEIS - TILIJ15 - ERAR—Y L IXTEBIHLE=
EEEHTEERE(covid-19) Zh i EERENADIS/SHAKE - BEAEHSRBLNREES

https://www.meti.go.jp/statistics/toppage/report/minikaisetsu/hitokoto_kako/20210422hitokoto.html#contO

JAPAN
B3R ERTENEEOEND]
130
120 (20158 =100, ZFEmEREEEI SR
110 ~

100
90
80
70
60
50 .
10 —:!‘JIJ’i% Golf course
= )L 7HRE B Golf driving range
E— A7 E Bowling alley
20 w2977 Fitness club J
10 . Uk —u He s R AL 3£ Sports facility provider
0

1234567 891011121 2 3 456 7 891011121 2 3456 7 8 91011121 2

2018 2019 2020 2021

it ReRER SR G EERE) (A7) 25
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Golf Sports gain more attention = e
(Anti-corruption and luxury spending sww e smowmewn w xes  OO@
affected the golf sports) (R (i) o8

&8, BB, HEm. MlE~RiEERTFTREE), Sx<ERE6, RrEEE
AETRER, FXAEFRE:
AIGEEEATIES, BREERE=ELS, 2H5H, AER TOEZEEN=E
- - . - iREp . R{EINF:
China General Administration of Sports ~. mons
(=) Bk (4am) ¢
1L82F 007F 1 AIBE2010F 12031 BHE) ¢ 1068E. TAKEE:

news release - (2021.04.19) 257 GuTEIA BERIOEIA BD) ¢ OKSKE. RAIKE.

(Z) &8, (2am)
_ LEF (200451 B 1 BE2006F 12831 B4 © i
14t National Games of PRC added: xR )

1.8+ (Q006F181HE2007F 1283 BHE) © F5+HE!

Golf Tournament: e e
LB — /<TR
p - - 2HF A N
1.Men’s Individual g i AN

RETEEIE, BERUMEFSH I0HEIR=ANK. 8. BEsmMB/JEEE
y - - R TE: BT TSR,
2.\Women’s Individual -
ERB WM EEhENSRENTE, FEERFRSNNREZEE, 2T
T EESmEETE R ISR & AL M60%,,
- EHEEEHET
202148198
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~ Global GOLF Market is growing optimistically ~

- 7%
: ~ad Market
v y B { Research.com
" \“‘: R Knowledge. Identified & Delivered.

GLOBAL

Global Golf Equipment Market to Reach $9.4 Billion by 2027

https://www.marketresearch.com/Global-Industry-Analysts-v1039/Golf-Equipment-14447499/

Global Golf Equipment Market to Reach $9.4 Billion by 2027

Amid the COVID-19 crisis, the global market for Golf Equipment estimated at US$8.5 Billion in the year 2020, is projected to
reach a revised size of US$9.4 Billion by 2027, growing at a CAGR of 1.4% over the analysis period 2020-2027. Golf Balls,
one of the segments analyzed in the report, is projected to record a 1.4% CAGR and reach US$4.1 Billion by the end of the
analysis period. After an early analysis of the business implications of the pandemic and its induced economic crisis, growth
in the Golf Clubs segment is readjusted to a revised 1.3% CAGR for the next 7-year period.

The U.S. Market is Estimated at $2.3 Billion, While China is Forecast to Grow at 2.8% CAGR

The Golf Equipment market in the U.S. is estimated at US$2.3 Billion in the year 2020. China, the world's second largest
economy, is forecast to reach a projected market size of US$1.8 Billion by the year 2027 trailing a CAGR of 2.8% over the
analysis period 2020 to 2027. Among the other noteworthy geographic markets are Japan and Canada, each forecast to grow
at 0.1% and 0.9% respectively over the 2020-2027 period. Within Europe, Germany is forecast to grow at approximately 0.4%
CAGR.

27
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O-TA PRECISION INDUSTRY CO ., LTD.

NG F ~ ZEGOLFHIS SR D ~
== Golf Industry Facts

— B 4 I
NATIONAL GOLF FOUNDATION

https://www.ngf.org/golf-industry-research/

* *
*
* *

USA

Total U.S. Golf Participation (Millions)
B On-course golfers
B Of-course golfers
@ Total golf participation

36.9
335 g o
a1 4 32.0 321 o O
30.1 o O e
O
24.8
oAt 24.1 23.8 23.8 242, 28344 24.3*

2.2
18.8
17.9
2014 2015 20186 27 2018 2019

2020
Source: National Golf Foundatian

¥ 24.3 milkon off-=course golfers in 3020 includes meaninghul overiap botwesn on= and off-course engagesment = 12, 2
Americans age B« did both n 2020. This means 121M engaged exclusively away from the course, at golf entertanment
wirivies, The hundreds of Businesses that now have semulators and scresen golf setups, and’or &l standalons drivirg randges,

28
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~ US GOLF Market is growing Optimistically ~

Golf Equipment Market Size, Share & Trends Analysis Report By Product (Clubs, Gears, Footwear & Apparel, Balls), By
Distribution Channel (Sports Goods Retailers, Online, Department & Discount Stores), And Segment Forecasts, 2019 -

USA https://www.grandviewresearch.com/industry-analysis/golf-equipment-market

l U.S. golf equipment market size, by product, 2015 - 2025 (USD Billion)

190 1.91 IIIIIII

2015 2016 2007 2018 2019 2020 2021 2022 2023 2024 2025

m Golf Club W Golf Balls B Golf Gear m Golf Footwear & Apparel
Source; www.grandviewtesearch.com 29
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~ US Sales of Golf Equipment in Jan. 2021 increase 43% ~
*Wedge 1 60% ; SAZFIIRES 1 57% ; AI4ZEE 1 45% ; 142 1 29%...

UsA el s ] o

nalalmll https://jkgolfdatatech.com/2021/02/19/us-golf-equipment-sales-surge-continues-in-january-2021-43/
L.

US Golf Equipment Sales Surge Continues in January 2021, +43%

=

January was another big month for Golf Equipment Sales 1n the United States according to Golf
Datatech’” s latest data which was released on February 18, with total sales improving by 43%. Wedges
surged over 60%, while irons and bags both jumped 57%, distance devices were up 51%, woods +45%,
and golf balls +39%. Even categories that grew significantly slower than total equipment enjoyed
substantial improvements, with putters (+29%), gloves (+22%) and footwear (+17%) all improving at
levels that would normally be headline material.

Total Golf Equipment Sales* in the United States improved 1n 15 of the last 19 months, however the
months with declines were severe, falling by as much as 75% in April of 2020, when most of the US was
in a lockdown, golf courses were shut, and very few retail options other than online, existed. Once the
momentum flipped 1n July of 2020, sales surged, improving by more than 30% 1n 5 of the past 7 months.

30
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The forecast of Global 2021 golf clubs yield value in 2021 grow 42%
» 2020 Golf equipments sales amount of North America is 2.81 billion USD, YoY+14%
= 2020 Sales revenue of Callaway and Titleist is 1.27 billion USD, YoT-2.6%

= 7%= estimated the output values of golf industry in 2021 is 7.82-billion USD, YoY +42.1%, as the
band customers replenish inventory with enlarged market scale (golfers’ age goes down and golf

population increases)

8,000
7,000
6,000
5,000
4,000
3,000
2,000
1,000

0

6,137

2014

N SR EEE(ESISIT) - (%)

5,739

2015

ERIRIR - REREREM

2016

5,403

2017

5,824

2018

6,123

2019

2020(f)

7,820

2021(f)

50%
40%
30%
20%
10%
0%¢
-10%
-20%
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Future Development
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Future Development

=\Will launch Innovative new product to replace current
gold heads on the market (patented technology)

= Continuous collaboration with customers ~ performance
simulation ~ high added value custom fitting design and
manufacturing service.

= |_ean management,low cost,high efficiency,and automation
Introduction of production to ensure high gross margin !
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POLANDO

Thanks for your attention

e —
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